
 
 

   

 

Audience and Marketing Insights Manager  
(Deputy Marketing Manager)  

 

1. DEPARTMENT: Marketing and Sales 

2. REPORTING TO Marketing Manager 

3. LOCATION Blackpool Grand Theatre 

 
Role/Purpose 
The Audience and Marketing Insights Manager, a member of the Marketing and Sales Team, will analyse data from 
the box office (and other systems) to make recommendations to the team which drive audiences to purchase tickets, 
increase membership sales, donations, and supports other team areas including sales, campaigns (media 
buying/promotions), and customer/community/stakeholder engagement with a data-driven approach. 
 
The role involves; 
 

• Working as part of a team to deliver marketing and sales for the theatre including delivering marketing 
campaign objectives, creating and delivering events or open days, smooth running of the sales operation, and 
ensuring a positive experience for customers, while continually considering best ways of optimising profit for 
the Theatre. 

 
• Administration of budgets on behalf of the Marketing Manager, in addition to presenting reports, trends, and 

analysis weekly to the Marketing Manager (and Producers). This will vary between in-depth data analysis, 
identifying trends (all forms of data), reporting on ROIs and offering ideas for increased productivity (sales and 
marketing avenues).  

 
• Providing Insights using some of the latest data analysis tools (e.g., Audience Finder, Activity Stream, Socials, 

Spektrix, Artifax, Google Analytics and other systems/print data) on audience research, collated data, 
anticipated needs, ROIs, in addition to team, client, and supplier facing meetings. 
 

• You will be part of a team championing digital innovation and better ways of working. 
 
The Audience and Marketing Insights Manager will work alongside the Marketing and Campaigns Manager and the 
Sales and Customer Engagement Manager. They will deputise for the Marketing Manager in their absence and will 
involve assisting when needed our CEO on data collection/reporting for company reports including Arts Council 
England and other partner/funders. 
 
 

Duties and Responsibilities 

Deputising 
Deputise in the absence of the Marketing Manager 
Advise the Marketing Manager of potential system/staffing limitations and/or areas for development opportunities 

Assist in the development of the website and key/future offers (including development ideas) 

Assist the Marketing Manager to ensuring the Grand Theatre brand guidelines are adhered to in materials produced, 
online, in social media, with internal departments and in partnership agreements 

Attend and deliver press nights, media co-ordination and official launches 

Act as a Marketing and Sales liaison for internal and external meetings/presentations 

Assist the Marketing Manager in maximising the organisation’s profile, both regionally and nationally, ensuring key 



 
 

   

messages are communicated 

To support the Marketing Manager in liasing and build partnerships with local, regional and national organisations, 
producers, agencies and funders (including tourism and arts arenas). 

Assist the Creative Development team in delivering their message, be it digitally or in print and following brand 
guidelines.  

Attend relevant conferences, events and training across the UK 

Deliver all work thoroughly, to agreed deadlines and answering the specified brief 

 

Marketing Sales 

Be fully informed and proactive in the marketing of the Theatre’s products, services and facilities, looking to create 
sales opportunities whenever possible  

Implementation of monitoring methods to evaluate marketing activity and ROI 

Keep abreeast of market trends, best pratice and technology advancements, and support the Marketing manager to 
implement them for the benefit of the business and other team members 

Assit the Marketing Manager in ensuring the set up all performances, goods and services within the ticketing system 
to given deadlines 

Complete sales using the theatre’s computerised booking system, conversing with the public in person, digitally, and 
by telephone. Ensuring constant attention to detail for a smooth and courteous transactions, and adhere to cash-
handling procedures as determined by the finance department 

Work alongside the Sales and Customer Engagement Manager and Marketing and Campaigns Manager to develop 
group sales initiatives, promotions and other tactical marketing to promote increased attendance and to maximise 
revenue for the venue (in conjunction with other departments and other members of the department). 

Assisting the Marketing Manager (alongside the Sales and Customer Engagement Manager and Marketing and 
Campaigns Manager) in collation, production, distribution and marketing of the seasonal events brochure in addition 
to delivering theatre campaigns (design, production, project managent)  

Stay informed of promotions, pricing initatives and sales opportunites in the market place. Negotiate competertive 
promotions with partners, clomplete nessecary adminisatration and report on their efficiency  

Work with the team to develop and administer the theatre’s website and social channels 

Attend Sales meetings and Marketing meetings as required and assist in the smooth flow of information between the 
Marketing and Sales team and other theatre departments 

 

Data / Budgeting 
The ability to analyse, model and interpret various forms of data using computerised models extract data needed (e.g., 
Spektrix Audience Finder, Activity Stream, Socials, and other systems / printed data) 

Produce sales revenue trackers, forecasts, targets and benchmarks to inform campaign strategy and deliverables 
alongside the Sales and Customer Engagement Manager and Marketing and Campaigns Manager 

A methodical approach to problem-solving 

Deliver cealer evidence-based recommendations which align with our business objectives 

Support other teams with data-driven sales insights to develop marketing strategy, media buying and promotions 

Attend and activly participate in Arts Council Englands Digital Culture Network feeding relative nformation into the 
business 



 
 

   

Collate, clean and combine 3rd-party data sources in addition to identifying and utilising Grand Theatre data sources 
to understand customer behaviour. Perform further analysis to determine the meaning of the data and final analysis 
to provide additional data screening 

Preparing reports based on analysis and presenting in clear and understandable ways (tailored to the audience 
intended). Ensure recommendations are supported with relevant statistics, case studies, information 

To administer generic/show-specific budgets with the Marketing and Campaigns Manager to monitor and record 
marketing expenditure/administration of invoices for approval of the Marketing Manager and Finance Department 
Ensuring appropriate levels of security and access are maintained and reviewed across Marketing and Sales systems 

 

Staff Management and Training 
Support the Marketing Manager in leading a team of marketing and sales professionals to deliver against key 
performance objectives as determined in the theatre’s business plan 

Motivate team members to ensure consistently excellent standards and services are offered at all times; encourage 
continuous personal development and ensure high levels of team morale through clear and regular communication 
(updates/meetings/reviews) 

To attend training courses to develop skills to benefit the running of the Marketing Department 

 
Other 
Blackpool Grand (and the sales and marketing department) is a fluid and fast moving, rapidly changing business; as 
such you may be required to undertake duties which are in line with the general purpose of this job description, but 
which are not specifically referred to 

Report for work promptly according to the times laid down in a weekly schedule  

Carry out any other duties as reasonably required by the Marketing Manager 

Flexible in your hours of work as requested by the Marketing Manager (evenings, weekends, Bank Holidays) 

Always act in the best interests of The Grand and comply with all theatre policies 

 

 
General 

• Comply with theatre’s policies and procedures, security, fire regulations and health and safety policies and 
legislation including Data Protection legislation. 

• It is the responsibility of the post holder to comply with Health and Safety and Equal Opportunities at all times 

• You will be required to travel with this position and over-night events are likely 

 
The Job description and person specification reflect the principal accountabilities of the post holder and identifies the level of responsibility at which 
he/ she will be required to work. It is not wholly comprehensive or restrictive and in the interests of effective working, many tasks may be reviewed 
to reflect changing needs and circumstances. Such reviews and any consequential changes will be carried out in consultation with the post holder. 
 
Approved by:    Date:



 
 

   

Person Specification 

 Post Title: Audience and Marketing Insights Manager 
Department: Marketing and Sales 

Section: Analytics/Data 
Reports to: Marketing Manager 

 
Note:  E denotes essential criteria / D denotes desirable criteria 
 
Education and Qualifications E/D 

 Degree or equivalent (preferable Marketing or Business Studies) E 
 Qualification, or High level of knowledge – Microsoft Excel E 
 BSc/BA in Computer Science, Statistics, Data Management, or a related field D 
 Qualification, or High level of knowledge - SQL D 

 
Knowledge E/D 

 Experience working within the Marketing, Audience Insights or Ticketing sector  E 
 Experience in data analysis and reporting (industry experience a plus); including 

experience working with and creating databases using relevant data to inform 
decisions. Strong problem solving, quantitative and analytical abilities (including above 
average experience with Excel or other data analytic programme). 

E 

 Understanding the function of marketing and its role within the organisation 
(understand the marketing mix and marketing theories) 

E 

 Understand the role and importance of budget management in marketing (ROIs) E 
 Strong (business) understanding of Social Media; Analytics, Events, Pixels, , Video 

(YouTube/Instagram Live, Stories) etc. 
E 

 Understanding of Podcasting (targeting, content etc.) D 
 Knowledge of the Culture Marketing industry, and current trends (segments, web, 

segmentation, and social behaviours)  
D 

 Understanding/experience of analytical concepts and statistical techniques: hypothesis 
development, designing tests/experiments, analysing data, drawing conclusions, and 
developing actionable recommendations 

D 

 Knowledge of a Ticketing System (Spektrix advantageous) D 
 Knowledge of media landscape in Lancashire area D 

 
Skills E/D 

 Knowledge of common applications (SharePoint, Word, Creative Suite (PS, InDes, , 
Dropbox/Google Drive/OneDrive, Teams, Zoom, Acrobat, Outlook, Word, Access, etc.), 
Great knowledge of Microsoft Excel 

E 

 Strong ability to plan and manage numerous processes, people, and projects 
simultaneously with a problem-solving, attention to detail aptitude 

E 

 Excellent communication, collaboration, and delegation skills – Team Motivation E 
 Excellent copywriting, proof reading and editing skills E 
 Able to identify, recommend and develop new ideas E 
 Analytical skills and strong organizational abilities E 
 Ability to link different data sources and come up with an overall/overarching story E 
 Ability to effectively work under tight deadlines and manage projects independently E 
 Excellent communication, negotiation skills – able to adapt in various groups, E 



 
 

   

surroundings (leader/observer) 
 Planning and project management skills - Resourcefulness in solving problems E 
 Relationships - confident and personable manner (telephone/face-to-face) while 

working under pressure. Ability to network, build and retain relationships with partners 
and clients 

E 

 SEO writing for features and website copy D 
 

Experience E/D 
 At least 3-years of experience with evidence of professional development in marketing/ 

business, preferably has worked on brands with a high level of spend and a complex 
media/marketing plan 

E 

 Experience in Project Management (medium to large scale) E 
 Experience in a monitoring, managing, manipulating, and drawing insights from data, 

and 2-years of experience leading a team of 6, or more. 
E 

 Experience in the customer service industry (ticket sales advantageous) E 
 Ability to present complex results in a simple and comprehensive way that stakeholders 

with a non-numerical background will immediately understand 
E 

 Background in Market Research (techniques, result sharing, interviewing) D 
 A passion for culture (theatre, museums, galleries etc.) D 

 
Special Requirements & Working Conditions E/D 

 Flexible approach to working arrangements E 
 Able to work under pressure, meet deadlines and on own initiative - prioritise tasks 

based on importance/urgency 
E 

 Able to communicate quickly and have a ‘team spirit’ E 
 To undertake duties and responsibilities, of an equivalent nature, as may be required 

by your line manager, or any member of the Senior Management Team 
E 

 Able to delegate and manage responsibility E 
 Create a positive working environment for development and growth of the team  E 
 To be flexible and able to work evenings, weekends and Bank Holiday E 
 To carry out all duties with full regard to the Equal Opportunities policy E 
 Driving Licence D 

 


